
Education,
Outreach &
Awareness
A STATEWIDE APPROACH



Delivering Programs



Target of 2,000 trees to be planted
30 cities
Approximately 1,300 volunteers registered
Multi-channel campaign of education, awareness, and outreach
to volunteers
Use of social media posts, videos, blog posts, emails,
newsletters, and webinars
Giveaway of a Taylor Guitars Urban Ash guitar by a random draw
of adult volunteers 
Videos from hub cities were filmed and released on planting day
App for children (My Tree & Me)
Signage at events
T-shirts for volunteers

AMPLIFYING THE URBAN FOREST OVERVIEW
Multi-site simultaneous tree planting day:



AMPLIFY VOLUNTEER RECRUITMENT VIDEO



Selection of posts shared to Instagram including videos, links to blog posts, volunteer signups, partner profiles, etc. INSTAGRAM



The AMPlifying the Urban Forest program webpage featured an introduction video with Beatie Wolfe. In addition, it included the promotion
of the guitar giveaway and a button to take you to the participating cities so you could volunteer. 

AMPLIFY WEBPAGE



Left: slider on the homepage with all blog posts. Right: clicking through to read a blog post. 

AMPLIFY WEBPAGE



The AMPlifying the Urban Forest program hosted four webinars with cities in the four different regions, aimed at getting support from
employees involved with urban forestry, and or parks. Dr. Matt Ritter went through the underutilized species chosen for each region.

AMPLIFY WEBINARS



The program also utilized webinars with cities and community groups for leadership training, as well as webinars with individual cities for
logistics right before the big tree planting day events. 

AMPLIFY WEBINARS



The program also utilized webinars with cities and community groups for leadership training, as well as webinars with individual cities for
logistics right before the big tree planting day events. 

AMPLIFY EVENT
SIGNAGE



Guitar Giveaway aimed at promoting volunteer signups. 

AMPLIFY WEBPAGE



We made the decision to put a significant part of our budget to producing volunteer t-shirts. 

AMPLIFY VOLUNTEER 
T-SHIRTS



AMPLIFY HUB CITIES PLANTING VIDEOS



Screenshots from the app.

APP FOR KIDS



Current program as the homepage on the IFGU website.

Current program is featured on the homepage
Target of 500 trees to be planted
10 cities
Clicking on the city logo links to the
registration page

URBAN GREENING FOR CLEAN WATER



Delivering Campaigns
SAVE OUR TREES & SAVE WATER - DROUGHT AWARENESS
The awareness campaign includes a flyer on how 
to save trees while saving water, watering guides
and we have produced a range of sharegraphics 
for social media channels.



Selection of posts for sharing on Instagram. The 5-gallon bucket challenge encourages saving water from around the home
and using it to water trees. 

INSTAGRAM



These posts are available in canva, (the online design service) for partners to add their logos to, or customize for their local
region, and download to share online. These tips can also be used as a slideshare with the first image (an infographic).

INSTAGRAM



Drought awareness flyer that we co-branded for almost 30
communities or groups during the last Californian drought. 
The updated flyer is shown here.

AWARENESS CAMPAIGNS



INFOGRAPHICS 

DRAFT DRAFT DRAFT DRAFT DRAFT

GROWING TREES SAVES ENERGY TREES MAKE THE PLACES 

WE LIVE FEEL LIKE HOME

URBAN FORESTS PROVIDE 

MENTAL HEALTH BENEFITS

URBAN FORESTS PROVIDE 

PHYSICAL HEALTH BENEFITS

ENVIRONMENTAL BENEFITS 

OF URBAN FORESTS

city benefits
community benefits
education benefits
urban wood

We already have 4
infographic flyers that
depict the benefits of
urban trees. The current
infographics include:

There is also an
infographic looking at
what we would lose with
trees attacked by shot
hole borers.

We need to add some new
infographics regarding
benefits that address
current issues like climate
change, and public health.



Produced from the findings of the study of Kaiser Permanente and printed in April 2022

HEALTH INFOGRAPHIC 



HEALTHY TREE, HEALTHY ME 
Landing page and 'did-you-know' share graphics for 
the healthcare infographic

At the beginning of the project to produce
infographics and share graphics for the Kaiser
Permanente study on healthcare spending. 



ANNUAL CONFERENCE 
Lead with Trees
This year the conference will be an
immersive in-person experience featuring
great keynote speakers, panel discussions, 
a debate, and more. 



The newsletter provides information on upcoming events, career and funding opportunities, & updates on our programs. 

EMAIL NEWSLETTERS



The monthly newsletter provides information on upcoming events, career and funding opportunities, plus updates on our programs. 

EMAIL NEWSLETTER AUDIENCE

Our email mailing audience has
remained quite steady over the
past year.  

CaUFC audience: 3,936
AMPlify audience: 1,730
Total audience: 5,666

Audience engagement with 
our emails are shown below. 

Rarely
49%

Often
27%

Sometimes
21%



The monthly newsletter provides information on upcoming events, career and funding opportunities, plus updates on our programs. 

EMAIL NEWSLETTER AUDIENCE

We added an email signup form
to the Invest from the Ground
Up website at the beginning of
the year, showing that all
subscribers are coming from
volunteer interest. 

AMPlify audience: 1,730



The monthly newsletter provides information on upcoming events, career and funding opportunities, plus updates on our programs. 

EMAIL NEWSLETTER
PERFORMANCE

Our highest performing email
was for the Novato tree planting
in the fall of 2021, with an open
rate of 48.7% and a click
through rate of 35.9%.



FACEBOOK & INSTAGRAM INSIGHTS

Insights from Meta (Facebook) no longer show page likes as a
chart over time. They have moved to showing likes per day and
giving you the total number of page likes. Other metrics based on
the performance of your posts and visits to your profile are given.   

March 2022: 1,462
June 2022: 1,483



CAUFC WEBSITE PERFORMANCE
Overview of the statistics from
the website for the past year.



IFGU WEBSITE PERFORMANCE
Overview of the statistics from
the website for the past year.



Thank you


